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EDITORIAL 
NOMADÉIS
What if the climate disruptions became our best weapon for fighting 

against youth unemployment in France, Europe and in the world?

According to the United Nations, worldwide unemployment increased 

by almost 20% during the last 5 years. 15-30 year olds, who today 

represent nearly one quarter of the world populations (1.8 billion 

people), are in particular, affected. The World Labor Organization 

estimates as well that one third of them currently have no employment 

nor have studied or been trained. This same institution estimates that 

600 million new jobs that the world economy should create in order 

to respond to the needs of one billion additional youth expected in the 

workplace market between now and 2025.

It is a major challenge for the international community.

The new sustainable development objectives, adopted on September 

25, 2015 by the member States of the UN, set forth elaborating and 

implementing a worldwide strategy favoring youth employment 

between now and 2020. Even now, everywhere in the world, the 

number of actors (companies, public institutions, associations) 

are mobilizing in order to identify the means to mobilize and the 

synergies to develop.

While climate instabilities are still most often synonymous with 

risks in public opinion (extreme meteorological phenomena, food 

insecurity, conflicts, etc.) are they not also a fantastic means for 

inventing the education and professions of tomorrow? Is ecological 

transition not the first source of employment for future generations? 

Are the education systems capable of anticipating these changes? 

How will the younger generation’s expectations evolve with respect to 

their employers?

In preparation for the Paris Climate Conference (COP21), which 

constitutes a decisive step for future generations, we wanted to 

ask 6000 young people aged 18-29 years old in 12 countries these 

questions and give them the chance to speak with a simple twofold 

objective: better understand their perceptions of the link between 

climate and employment and better target their expectations with 

respect to what shapes the world today that they will inherit tomorrow. 

The Scenario 2015 project was born from this desire.



3© 2015 The Nielsen Company (US), LLC. © 2015 Nomadéis Sarl. © 2015 AXA. All rights reserved.

++

Founded in 2002, Nomadéis is one of the French pioneers in 

sustainable development consulting. We have always considered that 

it was our responsibility to take an active role in the international 

debates seeking to find collective responses to the great challenges 

of this century. In 2012, during the Rio Conference (Rio+20), we 

had launched with Fondapol, ScenaRio 2012, the first worldwide 

survey on youth and sustainable development which had mobilized 

30,000 youth and 100 personalities in 30 countries with the support 

of six United Nations agencies and a platform of public and private 

partners.

Scenario 2015 constitutes a new step towards creating a worldwide 

observatory for future generations’ perceptions and expectations. With 

the ambition that the harvested data can feed the debate but also, and 

most importantly, inspire the launch of concrete actions in order to 

progress towards sustainable prosperity. Because, if there is indeed a 

point in common between climate change and youth unemployment, 

it is the cost (socio-economic and environmental) of inaction.

We would like to recognize the engagement of all partners that helped 

Scenario 2015 come to life, in particular AXA and Nielsen (which 

granted us their confidence in total alignment with their engagement 

within the “Youth Alliance”) but also Saint-Gobain (previously a 

ScenaRio 2012 partner) and with the Mazars Group (with which in fact 

we just created a think tank around the value, vaLuABLE).”

Cédric BAECHER, Nicolas DUTREIX

Co-founders, Associate Directors (Nomadéis)

Co-founders ScenaRio 2012, Scenario 2015

cedric.baecher@nomadeis.com

nicolas.dutreix@nomadeis.com
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EDITORIAL
AXA 

At the end of November, world leaders will meet in Paris with the 

objective of obtaining a historical agreement regarding global warming. 

The United Nations Conference on climate change, we hope, will lead us 

towards a global economy which better respects the environment and is 

more sustainable.

With the COP21 in Paris, AXA – along with Nielsen and Nomadéis - 

surveyed more than 6,000 young people worldwide regarding their 

expectations as to the finality of the negotiations and regarding the 

potential impact of climate change over the course of the coming years on 

the labor market and their careers. This research gives the podium to the 

youths, to voice their hopes and their preoccupations linked to climate 

impact – not only on the environment, but also their own employment 

perspectives and career success.

The fight against the immediate effects of global warming is, of course, 

primordial. But it is also about our living spaces, enterprises and 

economies more resilient. It is about doing such that, while we are 

heading towards an economy low on carbon, we continue to create 

jobs and opportunities for the youth. Again this year, the youth shall 

be recognized in Paris as distinct group and shall have an official voice 

during the UN climate negotiations.

It is important to create more new “green”, jobs. In the adaptation to 

climate change, we cannot leave the youth on the sidelines. We must use 

their talent and give them the possibility to exercise their professional 

skills in a different way, which contributes to protecting the environment 

over the long term.

Today, in the world there are approximately 1.8 billion women and men 

between the ages of 15 and 30 years old. It is in the poorest countries that 

the populations see the strongest growth. Never before have there been 

so many young people. And rarely before has there been such a potential 

for environmental, economic and social progress.

We must listen to the voice of this youth.

We must listen to what they say on climate change, the economy and on 

their perspectives for future growth and prosperity.

And we must help them to develop skills, which they will need in order 

to build an economy that is more performant, more resilient and ‘more 

green.’

Henri de CASTRIES

Chief Executive Officer of AXA Group
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EDITORIAL
NIELSEN 

For more than 90 years, Nielsen has measured the economic 

performance of markets, and for 40 years we have brought our 

expertise to actors in the public, non-governmental and private 

sectors in the evaluation of social and environmental impact. In 

particular, we have worked closely with the United Nations for around 

thirty years, and we are still an active ally in the discussions linked 

with the 2030 Objectives for the Millennium Development (OMD). 

Regarding climate, a global study was carried out last September, 

indicating that the 13th OMD related to climate action comes out in 9th 

position out of the 17 themes representing the primary priorities of the 

respondents: it is a median position but making progress.

Organizations now understand that healthy economic development is 

directly linked to living conditions of the communities in which they 

operate. Sustainable economic development can only occur within the 

respect for the populations and environment.

Therefore, it is natural for us to bring our contribution to the COP21 

discussions in order to inform the participants and decision makers 

who can count on the youth for carrying climate change and give it 

meaning during their professional choices.

At Nielsen, we are conscious of the impact that we can create within 

the communities: Our RSE program “Nielsen Cares” tasks itself with 

supporting programs within which there are pro-bono projects linked 

to sharing data or consulting projects. Our engagement in the “A 

Billion + Change” program allows us to evaluate the impact of our 

actions of $10 million per year. Beyond this, we task ourselves to 

work with public, NGO and private actors on projects that show that 

it is possible to simultaneously find growth while respecting, or even 

improving, environmental and societal conditions.

It has been our pleasure to work with AXA – also a member of the 

Alliance for Youth – on this project, as well as with Nomadéis, a 

talented consulting firm, which first initiated these thoughts during 

the United Nations Conference on sustainable development in 

Rio in 2012. This is a subject that we intend to undertake also in a 

sustainable way through an annual barometer in order to continue the 

conversation…

Laurence BESANÇON

SVP Europe Public Development & Sustainability

laurence.besancon@nielsen.com 
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INTRODUCTION 
The 21st United Nations Conference on climate change (COP211) 
constitutes a major turning point in the approach of international 
negotiations on climate. 

Indeed, the “Climate Alliance,” which France desires to chair as 

of December 2015 in Paris, is premised upon four complementary 

and interdependent pillars: a legally-binding global accord, but 

also national contributions2 (each State stating publicly that it 

will be committed to reducing greenhouse gases), a financial and 

technological package to support the efforts of developing countries 

that sign the accord and, finally, a “Solutions Agenda” to get all the 

actors in civil society involved. 

More than ever, the 195 delegations from the countries that are 

members of the United Nations’ Framework Convention on Climate 

Change (UNFCCC) must take the perceptions and expectations and 

concrete commitments of the public opinion into account, which 

is ever more sensitive to climate change but also clearly concerned 

about an increase in unemployment (especially young people) in 

numerous countries and regions all over the world. 

In this context, we wanted to hear the opinions of those between 18-29 

years of age and allow them to express themselves about the two most 

significant challenges facing them and future generations: the fight 

against climate change and how to reduce unemployment. 

Scenario 2015 is a global survey regarding young people, climate and 
the job market; the goal is to make the decision makers aware of 

the point of view held by young people on the five continents. How 

do they view the challenge of climate change? What growth model 

do they prefer to combat it? How are they, themselves dealing the 

changes affecting the world today? What are their expectations of their 

managers, employers and, more generally, all the actors concerned by 

this issue, on differing scales? We posed some of the same questions 

that were used in 2012 in preparation for the Rio+20 Conference (the 

ScenaRio 2012 project3), which can help us better understand the 

evolution of their opinion over the three-year period regarding certain 

specific subjects (“benchmark” questions).

1Governments from all over the world should agree to a new climate change accord in Paris in December 2015. Objective: put all of these nations on 
the path to a sustainable future by preventing an average global temperature increase of more than 2 degrees Celsius between now and 2100. The Paris 
accord (COP21/CMP11)will be drafted in connection to the United Nations’ Framework Convention on Climate Change (UNFCCC).

2INDC (Intended Nationally Determined Contributions). 50 days from the deadline, 149 countries (representing more than 87% of global emissions of 
greenhouse gases) publicly stated their intention to limit the effects of climate disturbance: an unprecedented amount.

3ScenaRio 2012 is a unique survey prepared by Nomadéis in conjunction with Fondapol for the United Nations’ Conference of sustainable development 
“Rio+20” (ScenaRio 2012 included the survey of 30,000 young people and 100 celebrities in 30 countries). Four questions that were utilized in the 
ScenaRio 2012 survey were used again in order to create a benchmark.
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Even though the results of the survey constitute an undeniable call to 

action, the primary purpose of the survey was, first and foremost, to 

be informative. The goal of the survey is to showcase, in a rigorous, 

objective manner, the perceptions, practices and expectations of 

young citizens whose professional life will coincide with a decisive 

period in history if we take in account the latest projections issued by 

the GIEC4.

In order to facilitate your understanding of the assumptions used 

in our work, the hypotheses that we tested and the nuances in the 

opinions that we analyzed country by country, we would like to 

provide you with a few remarks. We cannot provide a comprehensive 

description of the stakes of climate change, which have being widely 

documented, but can give you a few intuitions and thoughts expressed 

by experts that guided the Scenario 2015 project. 

4The GIEC reports, published between 1990 and 2014, have led to a better understanding of climate change, its causes and its consequences in 
terms of adaptation and the reduction of impact. The GIEC’s 5th report predicts a global average increase in temperature of more than 4° C (Model 
RCP 8.5) if greenhouse gas emissions are not reduced, which would amplify existing risks and create new ones for natural systems and humans. The 
GIEC’s climate experts estimate that greenhouse gas emissions must be reduced by 40 to 70% by 2050 and that carbon neutrality (no emissions) 
must be accomplished at the end of this century, at the latest.
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5According to the 5th GIEC report (Working Group 1, Chapter 4), the extent of perennial ice coverage decreased between 1979 and 
2012 by 11.5% per decade. In Greenland, the loss rate of glacial coverage has accelerated since 1992, going from an annual loss of 
34 Gt (billion tons) between 1992 and 2001 to 215 between 2002 and 2011. In Antarctica, the annual loss rate has increased from 
30 Gt between 1992 and 2001 to 147 between 2002 and 2011.

CLIMATE DENIERS A MARGINALIZED 
VIEW 

Even though skepticism regarding climate change continues to exist 

and fuels the reflection process about the scientific controversy, this 

opinion has become ever more marginalized and brought in question 

by the significant damages incurred during extreme weather episodes 

and by the worrisome spectacle of the melting of Arctic and Antarctic 

ice reserves5. For many experts and observers, the question or origin 

(human-related or not) of global warming seems a secondary concern 

insofar as the consensus is that humanity has the ability to provide 

concrete solutions for the problem. 

Among vast majority of those who acknowledge that climate change will 

have a significant impact on the way we live our lives, a new division has 

arisen between optimists and pessimists with respect to the time frame 

and feasibility of implementing meaningful measures to counteract and 

adapt to climate change.

PERSPECTIVES ON REAL ACTION 

For the pessimists, the global energy sector’s inertia (the primary 

source of energy being used is fossil fuels at 80%) would not allow us to 

complete the necessary transformations by 2050. What is more, taking 

into account the economic stakes, it would be basically impossible 

for the States to simply discontinue exploiting current oil reserves or 

reserves that may be found later. The use of these resources is necessary 

to meet the growing energy demands of an increasing global population, 

which aspires to a higher quality of life, specifically in those areas 

in which the demographics are most dynamic. The levers for action 

would therefore consist of research into acute energy efficiency. For 

the optimists, becoming aware of environmental degradation is a mass 

phenomenon and the number of actors



11© 2015 The Nielsen Company (US), LLC. © 2015 Nomadéis Sarl. © 2015 AXA. All rights reserved.

++

(individuals and collectives) who go from voicing their concern to taking 

action is exponential, all over the world.

The technical viability of measures that would facilitate a carbonless 

lifestyle has been proven and new cutting-edge breakthroughs are 

expected, for example, in the arena of energy storage. Better yet, the 

green economy, which would help to repair the damage, would also 

bring added value and would generate employment opportunities. The 

energy and ecological transition that has begun should occur ever more 

quickly as it parallels a digital transition, which would facilitate real-world 

applications.

CLEAR OPPORTUNITIES FOR EDUCATION 
AND JOBS 

In any event, new skill sets and areas of expertise will be necessary 

to carry out the required changes. In terms of the job market, climate 

change has already produced major transformations in traditional 

professions in widely varying sectors from agriculture to transportation, 

urban planning and tourism. New professions that are attractive to 

the younger generations have begun to appear. Education systems are 

progressively including the stakes of sustainable development (while 

taking into account cultural diversity), raising actor awareness and 

offering new types of curricula to meet the increasing demand for new 

skills6.

According to a study published in November 2015, one month before 

COP21, the International Labor Organization (ILO) estimated that the 

green economy could produce up to 60 million additional jobs globally 

between now and 2030. Though these types of evaluations are highly 

complex, they tend to illustrate the idea that it is possible to transform 

climate risk into concrete opportunities to not only develop the job 

market but also to reduce income inequality and poverty.

Industrialized nations are concerned (according to the European Union, 

the financial crisis did not impede the rise of “green jobs,” which grew 

from 3 to 4.2 million positions from 2002 to 2011, with an increase of 

20% during the recession of 2007-2011) as well as developing countries, 

which have massive needs (energy, recycling, agriculture, construction, 

transportation, etc…).

6The United Nations decided to proclaim that the ten-year period beginning on January 1, 2005 was The decade for education in the 
service of sustainable development. The sectors involved in the evolution of education were numerous (sustainable agriculture and 
forestry, research and technology transfer, sustainable finance, production and consumption, etc…).
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CITIES IN THE FOREFRONT 
Climate disturbances are also the cause of new forms of migration, 

either temporarily or definitively. At times the migrations may be on 

an international scale and these movements that lead inhabitants 

to abandon where they live due to desertification, erosion, flooding, 

submersion under water, salt deposits and/or conflicts lead to a rapid 

growth of urban populations in many regions around the world. 

As each territory vies to be more attractive and competitive, pioneering 

cities that are able to combine resistance to climate change, 

development of a higher quality of life and the promotion of a dynamic, 

equitable job market, offering many green jobs, will have all the 

primary tools to build lasting prosperity. We are willing to wager that 

future generations, that are ever more informed and mobile, will have 

particularly strong expectations in this area. 

A CALL TO ACTION FOR ALL 
STAKEHOLDERS 

When fully expressed, the aspiration and expectation of public opinion 

tends to reveal a certain amount of impatience, to differing degrees 

according to the actor. Generally, mobilization no longer only applies to 

States but to all stakeholders, including local authorities and companies. 

Climate change, a planetary phenomenon, however, does not have 

the same impact on everyone7. Vulnerabilities are not equal either 

due to geographic reasons or socioeconomic reasons and solutions 

must take into account the mechanisms of solidarity at the local, 

regional and national level (assistance and tax incentives) as well as 

at the international level (Green Funds for climate). In an ever more 

globalized economy, greenhouse gas emission calculations (beyond 

the debate regarding the liability issues between industrialized nations 

and developing countries, according to the historical and chronological 

realities of their development) will likely be oriented in a way that 

takes into account production sites as well as where the products are 

consumed. As a result, this will render the evaluation of respective 

liability more complex for each actor with respect to global emissions.

7IPCC, AR5, WGII, (2014) Summary to decision-makers, A-1: “Observed effects, vulnerability and exposure,” and B-1: 
“Primary risks according to region and sector.”
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In this context, this survey aims to better comprehend the perceptions 

and expectations of young people aged 18-29 regarding complex yet 

decisive subjects for their future. Among other factors, globalization, 

the digital revolution and environmental challenges mark a 

differentiation between generations X, Y and Z8. It seem essential to 

provide the actors of today (Heads of State, locally elected officials, 

diplomats, teachers, heads of companies, associations and NGOs) to 

encourage and facilitate an enlightened dialogue between generations, 

the cornerstone of our collective capacity to efficiently and sustainably 

handle the changes that are occurring. 

8Generations X, Y, Z refer to those persons born between 1966-1976, 1980-1990 and 1995-2012 respectively. 
These concepts were a theory developed by the economists William Strauss and Neil Howe in 1991.
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WHAT 
ARE THE 

PERCEPTIONS AND 
EXPECTATIONS OF 

PEOPLE AGED
18-29 REGARDING 
CLIMATE CHANGE 

AND THE JOB 
MARKET?
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94%

PERCEPTIONS ON 
THE ENVIRONMENT
AND CLIMATE 
CHANGE
YOUNG PEOPLE ARE ALMOST 
UNANIMOUS (94%) IN OBSERVING A 
DEGRADATION OF THE ENVIRONMENT 
OVER THE LAST 20 YEARS

When asked about the evaluation of the threats posed to the 

environment today, a huge majority of young people believe that 
threats have become more acute when compared to 1995 (Kyoto 

protocol). Among the young people who distinctly perceive this 

degradation (64% of them), it should be noted that there is a 

signif icant gap between young people from developing countries 
(75%) and those from the industrialized world9 (56%). This finding is 

particularly clear for young South Africans (84%) and Indians (80%). 

Only young Japanese people are less positive about this (34%).

More positive, young women are proportionately more convinced 
(68%) than their male counterparts (60%) regarding the escalation of 
environmental threats.

It should be noted that this train of thought tends to become more 

emphatic according to income level: 60% of young people with 

modest incomes agree that the environment is under greater threat,

66% of more well-off young people believe this to be the case and 

68% of high earning young people are of this opinion. Among roughly 

twenty business sectors, it is the youth working in the tourism sector10 

that more strongly perceives (97%) this environmental degradation. 

In three years11, the opinion already held by a majority of young people 
the world over regarding environmental degradation over the past 20 
years has strengthened (+ 3 points). More precisely, there has been a 

move from “somewhat agree” to “completely agree” 

(+10 points) between 2012 and 2015. 

THE ENVIRONMENT FACES 
A GREATER THREAT TODAY 
THAN 20 YEARS AGO

64%

5%

1%

30%

COMPLETELY AGREE

SOMEWHAT AGREE

SOMEWHAT DISAGREE

COMPLETELY DISAGREE

9Emerging markets: South Africa, Brazil, China, India, Russia. Industrialized nations: Germany, 
Canada, U.S.A., France, Italy, Japan, U.K.
10Basis: 121 respondents.
11Comparison with the results of ScenaRio 2012 surveying 30,000 young people in 30 countries in 
2012. http://www.scenario2012.org/

THE ENVIRONMENT IS MORE THREATENED
TODAY THAN 20 YEARS AGO
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12Comparison with the results of ScenaRio 2012 surveying 30,000 young people in 30 countries in 2012.
http://www.scenario2012.org/

WORLD YOUTH ACCEPTS THE 
EXISTENCE OF THE REAL STAKES 
ASSOCIATED WITH CLIMATE CHANGE 
(80%) BUT REFUSES TO LOSE HOPE 
(69%)

69% of the young people surveyed stated that climate change is a real 
issue but that it can still be remedied. This optimism is higher among 

young women (73%) than in young men (66%).

The optimism shared by young people concerning the ability to face 
the challenges presented by global warming has increased over 
time12. Even though more and more young people believe that global 

warming is an actual problem (80% compared to 74% in

2012), an increasing portion of them believes that solution can be 

found (+10 points).

THE ENVIRONMENT IS MORE THREATENED
TODAY THAN 20 YEARS AGO

1% 1%
8%

37%

5%

30%

54%
64%

2015201520152015 2012201220122012
COMPLETELY 

DISAGREE
SOMEWHAT 
DISAGREE

COMPLETELY
AGREE

SOMEWHAT 
AGREE

-7% +10%



18 SCENARIO 2015 YOUTH, CLIMATE AND JOBS: PERCEPTIONS AND EXPECTATIONS FROM
18-29 YEAR OLDS IN 12 COUNTRIES ACROSS THE WORLD 

++

The proportion of climate deniers among young people is very low 
(4% of all the young people surveyed), inexistent among South 

Africans (0%), very low among young French, Italians and Chinese 

people (2%). The maximum amount can be found among young 

Germans and Indians.

Climate denial is less likely among young women (2%) compared to 
men (5%), and it has decreased over the past three years (-1 point).

59%

15%
22%

5%

69%

11%
16%

4%

2015201520152015 2012201220122012

IT IS A PROBLEM
BUT IT IS ALREADY

TOO LATE

IT IS A PROBLEM
BUT IT HAS BEEN

EXAGGERATED

IT IS A FALSE 
PROBLEM IT
DOES NOT

EXIST

IT IS A PROBLEM 
AND IT IS POSSIBLE 

TO FIND
SOLUTIONS

-4% +10%
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BETTER PROTECTION OF NATURAL 
RESOURCES AND THE ENVIRONMENT: 
THE NUMBER 1 CHALLENGE FACING 
SOCIETY ACCORDING TO YOUNG 
PEOPLE

When asked about the world’s greatest challenges for the future, 

young people the world over, all countries put together, cite being able 
to better protect natural resources and the environment (row no. 1 – 

5.2), on equal footing with the reduction of extreme poverty. Among 

those that are still in school, protection of natural resources and the 

environment actually exceeds the issue of extreme poverty. The fight 

against climate change is, itself, on a lower level (no.6 – 5.7) among 

the 11 themes presented13.

Chinese and Indian youth in particular, consider the challenges 
threatening the environment as being crucial: 45% of Chinese rank 

environmental and natural resource protection in the first or second 

highest position, followed by the fight against climate change (30% 

of Chinese put this 1st or 2nd); while more than a third of Indians 

(36%) rank climate change in first or second position and one-

quarter of them chose better protection of natural resources and the 

environment.

The positioning of these two items varies from country to country 

elsewhere, which reflects cultural disparities. In Brazil access to 

education leads the way (n°1 – 4.2) and climate change comes in 3rd 

(n°3 – 5.1). In France, the reduction of poverty is the absolute priority 

(n°1 – 5.1) climate change is in 4th (n°4 tied – 5.6). In Germany where 

the promotion of peace (n°1 – 4.8) comes in at number 1, climate 

change lags behind in 8th place (n°8 – 6.4). In the U.S.A. where human 

rights are the primary concern (n°1 – 5), climate change ranks 9th 

(n°9 tied – 6.3). In Russia, where access to medical facilities rates the 

highest concern (n°1 – 4.5) climate change comes in 9th place (n°9 – 

6.9).

According to young people, green growth does not necessarily have to 

be intensive in terms of production. Among the 11 themes presented, 

the creation of wealth was ranked as less important (n°11 – 8,2), with 

35% of young people ranking it last.

13The 11 themes presented were selected from 17 Sustainable Development Objectives (SSO) defined by the United 
Nations Development Program (UNDP) on September 25, 2015 during the Sustainable Development Summit.
http://www.undp.org/content/undp/fr/home/mdgoverview/post-2015-development-agenda.html
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78%

14An exception remains concerning the youth of China and Germany: in these countries those young people in the bottom third of 
earning had the highest percentage of responses stating their living conditions were better than their parents. 

15Comparison with the results of ScenaRio 2012 surveying 30,000 young people in 30 countries in 2012.
http://www.scenario2012.org/

ECONOMIC 
DEVELOPMENT 
AND GREEN 
GROWTH
ACCORDING TO YOUNG PEOPLE (78%), 
LIVING CONDITIONS HAVE IMPROVED 
COMPARED TO A GENERATION AGO 

Despite environmental degradation, overall three-fourths of the young 
people surveyed (78%) believe that their living conditions are better 
than those of their parents when they were the same age. This ratio 

is particularly high among Chinese young people (91%) and still 
represents the majority, even in countries where the youth was a bit 
less convinced (65% in France and Italy).

This perceived improvement of living conditions is strongly connected 
to the current living conditions experienced by the respondents. The 

youth in the third of the respondents that stated they had the highest 

levels of income believed that their living conditions were certainly 

better than that of their parents at the same age (9 points above the 

third of the respondents that made the least amount)14.

This is the identical situation in terms of professional status: young 

people that are managers or leaders feel that their living conditions 

have improved (14 points above that of those seeking employment).

This perception is noticeably less (17 points lower)

among young people who have been unemployed over the long-term 

(more than 1 year) but it still represents the majority (63%).

This positive view has markedly strengthened over15 time (+16 points 

of the respondents stated that they were firmly convinced that their 

living conditions had improved compared to their parents compared 

to 2012).

YOUR LIVING CONDITIONS ARE 
BETTER THAN THAT OF YOUR 
PARENTS’ WHEN THEY WERE 
YOUR AGE

38%

40%

7%

COMPLETELY AGREE

SOMEWHAT AGREE

SOMEWHAT DISAGREE

COMPLETELY DISAGREE

15%
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12%
8%

28%

15%
22%

38%

2015201520152015 2012201220122012
COMPLETELY 

DISAGREE
SOMEWHAT 
DISAGREE

COMPLETELY
AGREE

SOMEWHAT 
AGREE

-13% +16%

38% 40%

GREEN GROWTH16: AN ECONOMIC 
MODEL ELECTED BY YOUNG PEOPLE 
ALL OVER THE WORLD (84%)

Over the entire sample, 84% of young people consider it to be 
possible to combine economic development17 with environmental 
protection. This opinion is the consensus both among the young 

people from emerging markets (93% of Chinese, 86% of Brazilians, 

85% of Indians) and industrialized nations (85% of French, 81% of 

Germans). Trust in the green growth economic model remains stable 

compared with 2012 (85% favorable). 

16Green growth consists of facilitating economic growth and development while ensuring that natural assets continue to provide environmental 
resources and services upon which our well-being relies. OECD (2011) Green Growth Studies, OECD publishing.

17For the purposes of clarity, the term material progress was used in the questionnaire in order to evoke the notion of economic development.
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Climate change is more likely to be viewed by respondents as 
an opportunity (almost 60%) than a threat (40%)18 to social and 

economic development in their own country (63,5%). Globally, 

young men tended to be a bit more optimistic than young women 

(68% compared to 60%) regarding the economic opportunities to 
be had in their own countries. Young Europeans (67% of French 
and English), and above all, young Germans (76%) are particularly 
optimistic regarding their countries’ ability to seize these economic 

opportunities. As a comparison, young South Africans are more split 

over this (52%).

However, on a planetary scale, all of the young people believed that 
the job opportunities would be higher, both in developed countries 

(62%) as well as the Southern countries (59%).

IN YOUR OPINION, ARE THE CONSEQUENCES OF CLIMATE CHANGE AN
OPPORTUNITY OR A THREAT WITH RESPECT TO THE FOLLOWING

GLOBAL

OPPORTUNITY

THREAT

18Weighted average of responses to 6 items.

DETAIL - OPPORTUNITIES :

ECONOMIC 
DEVELOPMENT

IN
INDUSTRIALIZED 

COUNTRIES

IMPROVEMENT IN 
SOCIAL JUSTICE

IN YOUR
COUNTRY64% 63%

56% 62%

55% 59%

60%

40%
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CLIMATE CHANGE 
AND THE JOB 
MARKET 
THE VAST MAJORITY OF YOUNG 
PEOPLE (85%) ANTICIPATE PROFOUND 
CHANGES TO THE WORKPLACE DUE 
TO CLIMATE CHANGE, WHICH WILL 
HAVE A POSITIVE IMPACT ON THE JOB 
MARKET… 

The majority of young people, in all the countries put together, foresee 
that existing jobs will be transformed (85%). This perception is 

particularly strong among young people in the transportation industry 

(89% of which 44% are firmly convinced) and in scientific research 

fields(90% of which 42% are firmly convinced).

Following Schumpeter’s logic19, these transformations will be 
marked by simultaneous periods of creation (for more than 80%of 
respondents)20 and the destruction of positions (for approximately 
60% of respondents). The majority of respondents therefore believe 
that climate change and its impacts will more often be positive 
than negative on the job market. Young Japanese, South African 

and Brazilians are of this point of view and declare that they are 

particularly optimistic (roughly 90% of the Japanese think that climate 

change will generate new jobs and only 49% also believe it will lead to 

the elimination of jobs).

Young parents tend to see this cycle of transformation more markedly 
(85% regarding job creation and 64% regarding elimination) than 

young people without children (82% and 57%). 

19Joseph Aloïs Schumpeter (1883-1950) is an Austrian economist that postulated the theory of “creative destruction,” according to which 
change to economic structures generated by technical progress will undergo a simultaneous period of creation of new activities and the 
destruction of obsolete activities. This process of creative destruction produces economic fluctuations in the form of cyclesv.fr). 

2083%.
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WILL CLIMATE CHANGE LEAD TO THE ELIMINATION OF EXISTING
JOBS/CREATE NEW JOBS

SOUTH AFRICA
88%

56%
11%

18%

13%

19%

11%

16%

17%

15%

24%

12%

20%

26%

44%

41%

43%

38%

27%

35%

42%

34%

48%

51%

39%

53%

81%
58%

87%
57%

81%
62%

89%
73%

85%
66%

83%
58%

85%

66%

76%
52%

49%

79%
61%

74%
47%

89%

GERMANY

BRAZIL

CANADA

CHINA

U.S.A. 

FRANCE

INDIA

ITALY

JAPAN

U.K.

RUSSIA

CREATION OF JOBS - AGREE (COMPLETELY AND SOMEWHAT)

ELIMINATION OF JOBS - AGREE (COMPLETELY AND SOMEWHAT)
CREATION OF JOBS - DISAGREE (SOMEWHAT NOT AND COMPLETELY)

ELIMINATION OF JOBS - DISAGREE (SOMEWHAT NOT AND COMPLETELY)
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The f indings are similar at the individual level: one young person out 
of two (51%) believes that climate change will modify the nature of the 
profession that she practices today. This is the case for 70% of young 

Indians and 62% of young Brazilians. Even if the results are more mixed, 

the ratio of Europeans remains relatively high (53% of Italians, 47% 

of British, 46% of French and Germans) and among North Americans 

(46% of Americans and 45% of Canadians). Russians (37%) are least 

convinced. Young people who work in an industry directly linked to 
the environment (water, sanitation, energy, agriculture, forestry and 
f isheries) are among the most highly convinced.

In all countries combined, two out of three surveyed (64%) think that the 
f ight against climate change will lead to the creation of new professions 
in their sectors. Young men (67%) and young people earning the most 
money (70%) are those that believe most in the idea of job creation21.

Again, young people who work in an industry directly linked to the 

environment are particularly optimistic, but other professions also 

anticipate this type of job creation. As such, roughly 80% of young 
people working in construction (builders, architects, etc…) feel that new 

jobs will be created in their sectors. 75% of young people working in 

computer fields and programmers are also of this point of view, as are 

young scientists and researchers (72%) and young people working in 

management consulting (71%).

YOUNG PEOPLE CONSIDER THAT THEIR 
EDUCATION HAS NOT FULLY PREPARED 
THEM FOR THESE CHANGES (54%)

With the exception of Indians (83%) who by and large believe they have 

been well prepared for the impact of climate change during their studies, 

the respondents are fairly split regarding the quality of the education 

that they received. Only 37% of young Russians 44% of young Germans 

and Italians and 47% of young French people believe that they have 

been sufficiently prepared. Women are less conf ident (48%, compared 
to 59% of men), as well as those that did not go on complete any higher 
education (48% compared to 60%).

Young people in the real estate industry, law, commerce, believe that they 
are the least prepared. The sales sector is particularly concerned, with a 

minority of young people (46%) that consider their education sufficient 

to meet the challenges of the future.

21Except with respect to Italian, South Africans, and American young people. In these countries, it is those with the lowest salaries that are the most 
convinced.



26 SCENARIO 2015 YOUTH, CLIMATE AND JOBS: PERCEPTIONS AND EXPECTATIONS FROM
18-29 YEAR OLDS IN 12 COUNTRIES ACROSS THE WORLD 

++

THE POSSIBILITY TO ACT AGAINST 
CLIMATE CHANGE: AN IMPORTANT 
ELEMENT IN THE CHOICE OF YOUNG 
PROFESSIONALS

44% of young people surveyed, in particular men (49% compared to 

39% of women) declare that the possibility of contributing to the fight 

against climate change is a criterion that they consider in their choices 

for professional orientation or career.

This criterion takes on even more importance for young parents (53%) 

than for young people than for those without children (40%).

In India (82%), Brazil (59%) and China (54%), this is the majority 

response.

CONTRIBUTING TO THE FIGHT AGAINST CLIMATE CHANGE IS A PART OF YOUR OBJECTIVES AND
SELECTION CRITERIA FOR YOUR PROFESSIONAL ORIENTATION/CAREER?

SOUTH AMERICA 8%

8%

8%

8%

7%

29%

15%

15%

12%

11%

11%

11%

1%

8%

9%

5%

16%

7%

18%

13%

2%

6%

13%

21%

48%

14%

33%

31%

44%

27%

39%

26%

40%

53%

37%

35%

25%

8%

33%

39%

43%

40%

15%

45%

45%

43%

42%

42%

51%

51%

37%

49%

GERMANY

BRAZIL

CANADA

CHINA

U.S.A

FRANCE

INDIA

ITALY

JAPAN

U.K.

RUSSIA

TOTAL

YES IT’S MY PRIMARY CRITERIA YES, IT’S ONE OF MY CRITERIA

NO, NOT REALLY NO, NOT AT ALL TOTAL ‘YES’

41%

39%

59%

35%

54%

38%

48%

82%

48%

42%

36%

9%

44%
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Contributing to the f ight against climate change is the primary 
professional orientation criteria for 11% of young people surveyed, 
with signif icant differences between countries (29% of Indians, 15% 

of Chinese and Brazilians, 8% in France or Germany but only 1% 

of Russians). We see within this particularly engaged population a 

significant proportion of young people occupying management jobs 

(40% of respondents).

Employer engagement with respect to protecting the environment and 
the f ight against climate change has made its entrance among the 
selection criteria of young graduates.

This criterion remains secondary with respect to salary and job 

security, which are the first two selection factors declared by the 

young people in all countries. Nonetheless, among a dozen selection 

criteria, the environmental and climate policy of the employer proves 

to be a more important criterion than the size of the company for 

young people in all countries. It is a relatively important criteria for 

young Indians (no. 5-6.0), Brazilians (no. 8 – 6.3), French (no. 8-6.9), 

and Italians (no. 8-6.9) for which they equate or exceed, for example, 

opportunities in terms of geographic mobility.
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HAVE YOU HEARD ABOUT THE WORLDWIDE CONFERENCE ON CLIMATE,
COP21?

EXPECTATIONS 
TOWARDS OTHER 
STAKEHOLDERS 
A MAJORITY OF YOUNG FRENCH PEOPLE 
(60%) HAVE HEARD ABOUT COP21

Over the totality of countries in the survey, more than one out of two 
(45%) have heard about the Worldwide Conference on the Climate 
COP21. More often the employed (50%) rather than those seeking jobs 

(38%), and more often men (50%) than women (40%) have heard of it.

Young French people (60%) are particularly well-informed, and nearly 

one quarter of them (23%) state they are aware of the exact subject of the 

conference that their country is hosting at the end of 2015 (compared to 

14% on average over the totality of other countries).

Their Italian neighbors (48%) and Germans (47%) are more informed 

than across the Channel and across the Atlantic in the United States 

(36%) and Canada (35%). The least informed are young Russians:

81% declare to have no idea what it is about.

14%

31%55%

YES, I KNOW EXACTLY WHAT IT’S 
ABOUT
YES, I HAVE AN IDEA OF WHAT 
IT’S ABOUT
NO NOT AT ALL

45%
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ONE YOUNG PERSON OUT OF TWO 
(51%) FEELS CONCERNED BY COP21

Young people prove to be concerned by COP21 stakes, for the most 

part by empathy for future generations (31%).

Certain young people speak of an immediate conscious awareness 

of the stakes symbolized by COP21 and estimate that the decisions 

which will be made during the Conference will have a direct impact on 

their daily life and lifestyle. It is particularly the case for young parents 

(19% compared to 13% of young people without children).

Globally, young people most concerned are those combining high 
revenues (62%) and management jobs (65%)

On the international scale, young Chinese prove to be particularly 
concerned by the COP21 (81%), just the same as young Indians

(79%) and Brazilians (71%). In other countries, this opinion is only 

shared by the majority of young Italians (58%) and French (55%). the 

Engligh youth (36%), Japonese (31%) and Russians

(24%) are those who find the least interest in the COP21.

The geographic distribution of youth declaring to be involved in 
the actions and tracking of debates around the COP21 is relatively 
balanced. On average, 5% of youth declare themselves personally 

engaged in this type of actions. Young parents (8%) declare 
themselves more involved that those without children (3%). 

YES, BECAUSE THE DECISIONS RESULTING 
THEREFROM WILL IMPACT DAILY LIFE/ MY 
LIFESTYLE OF FUTURE GENERATIONS

NO, BECAUSE I DO NOT FEEL REPRESENTED

NO, I AM NOT INTERESTED

NO, BECAUSE THIS ISSUE ONLY CONCERNS THE 
STATES AND GOVERNMENTS

YES, AND I’M ENGAGED IN ITS PREPARATION

31%

 DO YOU FEEL CONCERNED BY THE COP21?

19%15%

15%

15%

5%

51%
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CHINA

TOTAL

INDIA

BRAZIL

ITALY

FRANCE

SOUTH AFRICA 

U.S.A.

GERMANY 

CANADA

U.K.

JAPAN

RUSSIA

2%

9%

15%

25%

17%

23%

25%

20%

20%

22%

32%

18%

5%

5%

2%

6%

3%

6%

4%

4%

8%

2%

15%

10%

5%

5%

6%

13%

12%

24%

16%

23%

29%

23%

18%

7% 29% 47%

38%

42%

42%

32%

35%

27%

28%

26%

18%

17%

21%

26%

24%

14%

17%

7%

11%

11%

10%

12%

3%

12%

7%

10%

11%

15%

20%

13%

15%

16%

15%

23%

26%

NO, I DO NOT FEEL REPRESENTED NO, I HAVE NO INTEREST IN THIS

NO, THIS ONLY CONCERNS STATES AND 
GOVERNMENTS

YES, AND I AM INVOLVED IN ITS PREPARATION
(EVENTS, DEBATES, ETC.)

YES, BECAUSE THE DECISIONS TO 
BE MADE WILL IMPACT MY DAILY 
ACTIVITIES/LIFESTYLE

YES, BECAUSE THE DECISIONS TO BE MADE 
WILL IMPACT MY DAILY ACTIVITIES/LIFESTYLE 
OF FUTURE GENERATIONS

DO YOU BELIEVE THAT COP21 WILL ALLOW COUNTRIES TO REACH AN ACCORD?

19% 15% 15% 15% 31%5%

81%

51%

79%

71%

58%

55%

45%

44%

44%

41%

36%

31%

24%

TOTAL YES
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. 

DO YOU BELIEVE THAT COP21 WILL ALLOW COUNTRIES TO REACH AN ACCORD?

21%

68%

11%
YES, THIS IS A GOOD CHANCE FOR CHANGE

MAYBE, BUT THE ACCORD WILL BE INSUFFICIENT 
IN LIGHT OF THE SCOPE OF THE ACTIONS THAT 
NEED TO BE IMPLEMENTED

IT IS CERTAIN TO FAIL

A LARGE MAJORITY(68%) OF YOUNG 
PEOPLE ARE RATHER DOUBTFUL THAT 
THE NEGOTIATORS WILL BE ABLE TO 
REACH A SATISFACTORY AGREEMENT 
DURING COP21

Even though young people are optimistic about COP21 ending with an 
accord (only 11% of respondents felt that the conference would fail); 

the majority (68%), especially women (72%) believe, however, that the 
accord that is signed will be insuff icient compared to the scope of the 
actions that need to be implemented. Those living in cities (25%) tend to 
be more optimistic than those living in suburbs or rural areas 

(16% and 15% respectively). We did note that the proportion of 
pessimists was quite low in Brazil and India (3%), China and South Africa 
(4%), and that this phenomena was much higher among Germans (18%), 
Russians (17%), French, Japanese and English people (16%).
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DO YOU THINK THAT THE COP21 WILL ALLOW THE COUNTRIES TO
REACH AN AGREEMENT?

30%

54%

20%

23%

17%

24%

16%

19%

19%

8%

9%

14%

68%

43%

76%

73%

73%

65%

72%

65%

65%

76%

74%

68%

3%

3%

4%

4%

10%

11%

12%

16%

16%

16%

17%

18%

CHINA

INDIA

BRAZIL

ITALY

FRANCE

SOUTH AFRICA 

U.S.A.

GERMANY

CANADA

U.K.

JAPAN

RUSSIA

YES, THIS IS A GOOD CHANCE FOR CHANGE

MAYBE, BUT THE ACCORD WILL BE INSUFFICIENT IN LIGHT OF 
THE SCOPE OF THE ACTIONS THAT NEED TO BE IMPLEMENTED

IT IS CERTAIN TO FAIL 



33© 2015 The Nielsen Company (US), LLC. © 2015 Nomadéis Sarl. © 2015 AXA. All rights reserved.

++

DO YOU THINK THAT A COMMITMENT GIVEN BY YOUR COUNTRY FOR GREEN
GROWTH AND STRICT MEASURES FOR THE REDUCTION OF GREENHOUSE GASES

WOULD AID IN IMPROVING THE ECONOMIC AND LABOR SITUATION
IN YOUR COUNTRY?

ALMOST 3/4 OF YOUNG PEOPLE (74%) 
FAVOR A STRONG COMMITMENT BY 
THEIR GOVERNMENT REGARDING 
GREEN GROWTH AND MEASURES 
AIMED AT REDUCING GREENHOUSE 
GAS EMISSIONS

Young Brazilians, Indians, Chinese and South Africans (BICS) 
are particularly favorable of the implementation of these types of 
measures (84%) in order to improve the economic and labor situation.

Young parents are more convinced that green growth will improve 
the economic situation in their country: 78% are in favor of these 

measures.

BICS

TOTAL

16%
84%

26%
74%

NO YES

For the pessimists (652 respondents), the interests of each State are 
incompatible and their inability to cope with the issues remain the 
primary hurdles for an accord to be reached. After these hurdles, the 

respondents mentioned: the complexity of the problem, interference 

from lobbyist groups and poor representation on the part of those 

involved in the negotiations.
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NEARLY ONE YOUNG PERSON IN TWO 
(46%) WANTS TO WORK IN A CITY THAT 
IS A LEADER ON ENVIRONMENTAL 
PROTECTION ISSUES

A city that is an example/on the forefront in terms of environmental 

protection is the ideal place for 46% of all young people surveyed, 

which should serve as a call to local authorities and planners for the 

development of more ecological cities, resilient cities and cities that 

offer a higher quality of life.

Young Chinese people are particularly favorable of this approach (78% 
of respondents), while British and Americans give it less importance 

(29% and 33% respectively). Young people in these two countries 
place more importance on rural areas for quality of life. Working in 

less populated areas represented the majority of responses (41% of 

British and 37% of Americans). This type of life is also prized by one-

third of Germans (38%) French (36%), Canadians (34%) and South 

Africans (33%).

IDEALLY, 
WHERE WOULD YOU PREFER TO WORK?

25%

46%

29%

IN A CITY, THERE ARE MORE OPPORTUNITIES 
THAN IN RURAL AREAS

IN AN CITY THAT SETS THE EXAMPLE/
IS ON THE FOREFRONT ON ENVIRONMENTAL 
ISSUES FOR GREEN JOB OPPORTUNITIES AND 
QUALITY OF LIFE

IN A RURAL AREA, FOR QUALITY OF LIFE AND 
LIFESTYLE
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An interesting division between young people that live in cities and 

those that live in less populated areas can be seen insofar as most 

of the respondents already live in the type of area they prefer (except 

young rural Chinese people, the majority of which (71%) would prefer 

to work in an urban environment).The majority of city dwellers (51%) 
are searching for a city that has a better track record regarding the 
environment. 

For their future projects, half of students (51%) displayed a preference 

for working in a city that is a leader in environmental protection issues 

and green growth22.

10% 78% 12%

52% 17%

56% 22%

55% 24%

49% 26%

49% 26%

41% 33%

38% 34%

38% 36%

33% 37%

39% 38%

29% 41%

31%

22%

20%

25%

25%

26%

28%

27%

30%

31%

30%

CHINA

INDIA

BRAZIL

ITALY

FRANCE

SOUTH AFRICA

U.S.A. 

GERMANY

CANADA

U.K.

JAPAN

RUSSIA

YOUNG PEOPLE HAVE CONFIRMED 
THEIR CONFIDENCE (84%) IN THE 
SCIENTIFIC COMMUNITY AND OTHER 
EXPERTS TO TAKE UP THE CHALLENGE 
OF PROTECTING THE ENVIRONMENT

Young people expressed conf idence rates that were relatively high 
with respect to the 10 primary stakeholders involved in saving the 
planet. These rates are spread between 48% and 84%, indicating 

that it is most likely that younger generations consider that each and 

everyone has a role to play and that the most pertinent action would 

be from multi-actor partnerships.

22Except British and American youth that prefer to work in the countryside.
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It should be noted that young people show a great amount of conf idence 
in scientists and experts (84%), schools and universities (78%), NGOs 
(77%) and the United Nations (70%). The European Union, regions 

and cities were trusted at 63%. A small majority of young people place 

their trust in the general population (56%) are confident in the roles of 

companies, governments and regional authorities (52%). Only the media 
was met with skepticism by a majority of young people (48%) in the 
world.

Disparities emerge depending on the different sociocultural and 
economic context of each of the 12 countries.

Young Indian people generally have more conf idence in all the 
stakeholders compared to other countries. They systematically confer 

higher scores except for the “companies” category, in which Japanese 

people show more confidence.

Young Russians, Canadians and Italians particularly trust scientists 

(between 87% and 88% of respondents indicating their trust).

Young people in emerging countries place a lot of hope in the policies 
issued from the European Union to tackle environmental challenges. 
82% of young Indians, 77% of Chinese and 71% of South Africans place 

their trust in these institutions. Young Europeans, except the British 

(63%), are much more divided, with confidence rates between 52% for 

young French people, 55% for Germans and 56% for the Italians.

The three most important stakeholders that show divided conf idence 
are:

•	 States and governments: even though 80% of young Chinese and 

74% of young Japanese trust their institutions, Brazilians (35%), 

Italians (36%), French (38%) and South Africans (39%) are much 

more critical.

•	 Companies: while a large majority of young Japanese people (77%) 

and Italians (69%) believe that they can trust private actors, you 

Russians (29%) and Germans (39%) are not overly convinced.

•	 Media: a similar dynamic is found on this issue with, on one side, 

young Asians who are more confident (India 75%, China 69%, Japan 

64%) and on the other side young Russians (33%), French (36%) 

Germans and Americans (37%) being much more wary. 

2012

2015
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Compared with 201223, the level of conf idence giving by young people 
has increased 10 points. In terms of classification, young people have 

more confidence in public authorities: cities, regions (+18 points)

and the State (+17 points). The level of trust for companies has 

increased the most (+26 points).
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In 2012, the European Union item was only presented to EU residents (4,022 of those responding to the question).

23Comparison with the results of the ScenaRio 2012 survey of 30,000 young people in 30 countries in 2012. http://www.scenario2012.org/

70%

73%

62%

60%

46%

45%

44%

37%

35%

26%

78%

84%

77%

70%

63%

63%

56%

52%

52%

48%

COMPLETELY DISTRUST TOTAL ‘CONFIDENCE’



38 SCENARIO 2015 YOUTH, CLIMATE AND JOBS: PERCEPTIONS AND EXPECTATIONS FROM
18-29 YEAR OLDS IN 12 COUNTRIES ACROSS THE WORLD 

++

CONCLUSION
Young people from all over the world appear to be particularly aware 
of climate and environmental issues, both current and future, and 

choose to adopt a resolutely optimistic stance regarding the necessity of 

implementing measures to seize the opportunities associated with this 

transition.

Young people are also demanding, both on a personal level 
(progressively including the environment and fight against climate 

change in their career path) and vis-a-vis other stakeholders. They have 
voiced their approval of collective investments for the environment, 
to be given by each actor in the correct amount as a complementary 

measure: through a commitment on the part of employers to implement 

environmental protection measures, through a commitment on the part 

of regions to construct sustainable cities, through a commitment on the 

part of scientists to reinforce awareness and through a commitment on 

the part of the government to enter into ambitious agreements. 

The support and determination of younger generations with respect to 

environmental protection and the development of new growth models 

should be considered a call to action that resonates ever more powerfully 

with the approach COP21 conference and what is at stake in the future.
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METHODOLOGY
The global Scenario 2015 survey entitled “Youth, Climate, Jobs,” was 

offered on-line by Nielsen between October 7th and 14th, 2015 and 

took a sample from 6,000 participants between the ages of 18-29, 

from G7 countries (Germany, Canada, U.S.A., France, Italy, Japan, 

U.K.) and the BRICS countries (Brazil, Russia, India, China, South 

Africa). The analysis of the results was performed by Nomadéis in close 

collaboration with avec AXA and Nielsen.

The sample of 500 interviews per country includes age and gender 

quotas for each country based on internet profiles. The margin of error 

has been set at ±1,29 %. The findings of the Nomadéis - AXA - Nielsen 

survey rely solely on the behavior described by persons having an 

internet connection. The internet penetration rate varies from country 

to country. The minimum threshold of a 60% penetration rate or 10 

million internet users was required in order to include the results 

obtained from any country taking part in the survey. 

Even though the on-line methodology used in the survey covered a large 

amount of people globally, it provides only one perspective of internet 

user behavior and not that of the population as a whole. In developing 

countries where internet penetration is still growing, the persons 

taking part in the survey may be better-off than the general public of 

that country. Furthermore, the responses in the survey are based on 

statements and not observed behavior. 



40 SCENARIO 2015 YOUTH, CLIMATE AND JOBS: PERCEPTIONS AND EXPECTATIONS FROM
18-29 YEAR OLDS IN 12 COUNTRIES ACROSS THE WORLD 

++

AXA

A global leader in insurance and asset management, the AXA Group 

has over 103 million clients, individuals and corporate, which it 

advises with respect to their insurance, retirement, savings, estate 

and succession needs. AXA has 161,000 men and women working in 

59 countries to protect, assist and innovate. Our mission is to assist 

our individual clients to live worry free and to help our corporate and 

professional clients to be able to conduct business more freely. AXA is 

confident about its vision for the future and continually develops new 

initiatives in new geographic areas by making connections with new 

partners the world over.

PARTNERS
NOMADÉIS

Founded in Paris in 2002 by two ESSEC graduates after touring the 

world for a year to study water supply and urban poverty, Nomadéis is 

a French pioneer in sustainable development advice and consulting. 

Since its creation, the firm has performed over 400 missions in 

France and 50 other countries, on behalf of companies, regional 

authorities, public institutions and actors in the social economy. It 

has significant expertise in the development green economy chains 

(water, energy, construction, mobility, ecological engineering), 

sustainable cities and zones (layout, interaction, smart cities), social 

and environmental responsibility for companies (performance, 

innovation, partnerships), new economic models (collaborative, 

circular and positive economies, Member of a focus group regarding 

the positive economy, presided by Jacques Attali, co-author of the 

report delivered to the President of France in September 2013, 

Nomadéis is a partner in the Positive Economy Forum.

Nomadéis, 4 rue Francisque Sarcey – 75116 Paris, France

TEl. +33 (0)1 45 24 31 44

Fax +33 (0)1 45 24 31 33

Contact: Cédric Baecher, Associate Director

cedric.baecher@nomadeis.com
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 “AXA protects both people and goods over the long-term. As such, 

it is our responsibility to employ all of our expertise, resources and 

skills to strengthen society, make it safer and more sustainable. Our 

influence extends to products and services that we offer and the way 

we support our communities and take care of the environment. As a 

responsible citizen company, AXA will strive to play a positive role in 

society over the long haul through our active corporate responsibility 

policy.”

Henri de Castries

CEO, AXA Group 

AXA, 25 avenue Matignon - 75008 Paris, France

Tél. +33 (0)1 40 75 57 00

Contact: Simon Clow, Group Head of Stakeholder Engagement, 

Corporate Responsibility Department, AXA Group

simon.clow@axa.com

NIELSEN

Nielsen N.V. (NYSE: NLSN) is an international performance 

management company that provides comprehensive data regarding 

what consumers watch and buy. Nielsen’s Watch division provides 

the media and advertisers audience measurements regarding all of 

the screens or content – audio, video, text – that is consumed. The 

Buy division provides distributors and mass marketers the only in-

store global performance monitoring system available. By integrating 

the information obtained from the Watch and Buy divisions into 

other sources of data, Nielsen is able to deliver its client leading 

measurement and analysis tools to improve performance.. Nielsen, a 

company listed in the S&P 500, operates in over 100 countries world-

wide, encompassing over 90% of the global population. 

Nielsen France

9, Avenue des 3 Fontaines - CS 20501 95007 Cergy-Pontoise Cedex

Tél. +33(0)1 34 41 44 44

@NielsenFrance

www.nielsen.com/fr

Contact: Laurence Besançon, SVP Europe Public Development

& Sustainability

laurence.besancon@nielsen.com
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And the Department Council for Val-de-Marne, acting as an “experimental territory. “

With the support of the UN Habitat program (the United Nations’ program for human establishments), the United 

Nations Global Compact, the Conseil Economique Social et Environnemental français (CESE), the International 

Chamber of Commerce (ICC France) and the Association Jeunesse et Entreprises (AJE)


