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DRIVING 
TOWARDS 
SAFER ROADS
The contribution 
of the insurance industry 
to improving road safety
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FOREWORD

 According to the World Health Organization

and the World Bank, road traffic injuries are a huge 

 public health and development problem, killing 

1.25 million people a year and injuring or disabling 

between 20 million and 50 million more.

Road traffic injuries are currently estimated to be the 

9th leading cause of death across all age groups 

globally, and are predicted to become the 7th leading 

cause of death by 2030. Furthermore, 90% of road 

crashes take place in low-income and middle-income 

countries, and especially affect “vulnerable” road 

users such as pedestrians, bicycles, motorized 

two-wheelers and non-motorized traffic.

The solution lies in various parties working hand-in-

hand, including governments, international organiza-

tions and the insurance industry. As a leading 

global insurance group present in 59 countries and 

insuring more than 30 million vehicles globally, AXA 

has been taking action to deal with the challenge of 

road safety. Indeed, we address road safety as a 

whole, from prevention and education initiatives to 

emergency support after a road accident or long-

term care solutions that help road crash victims to 

come back to their normal lives. We have specifi-

cally developed some digital prevention tools such 

as “AXA Drive”, a mobile application available in 

16 countries that helps drivers improve their behav-

ior behind the wheel.

JEAN-LAURENT GRANIER
Member of the Management Committee, 
Global Head of P&C, AXA Group

In addition to our existing commitments to road 

safety in high-income countries, we have partnered 

since 2014 with IFC-World Bank to improve road 

safety in low- and middle-income countries. Through 

this initiative, we promote the education of road 

users and we intend to support governments in their 

actions dedicated to road safety improvement.

Over the years I have witnessed the significant mar-

gin for road safety improvements in low- and middle- 

income countries and the significant progresses 

achieved in some of them. In light of the United 

Nations’ Decade of Action for Road Safety, I wish to 

reinforce AXA’s commitment to road safety. This is 

the reason AXA, together with the IFC-World Bank, is 

co-organizing an Insurance Panel at the 2nd Global 

High level Conference on Road Safety in Brasilia.

I trust that the critical conclusions that will emerge 

from this panel will help the wider industry, together 

with the public sector, to further collaborate to grow 

road user insurance systems that enhance road 

safety standards – to better protect all. 

“At AXA, we address the road safety challenge as a whole, 
from prevention to emergency support and long-term 
care solutions.”

ROAD SAFETY: A MAJOR CHALLENGE 
OF GROWING URGENCY

Road traffic injuries are a huge public health concern and a growing challenge 
for low- and middle-income countries.

Road traffic death rates 
are twice higher in low- and 
middle-income countries 
than in high-income 
countries

Data by WHO and the World  Bank show that 
without appropriate action, injury rates will rise 
dramatically by 2020, particularly in rapidly 
motorizing countries.

Road traffic deaths 
per 100,000 population, 
by country income status(1)

(1) Country income status was determined based on data from the World Development Indicators database, World Bank, March 2015
(see http://data.worldbank.org/indicator/NY.GNP.PCAP.CD/countries). Data relate to 2013, whereby low-income = < US$ 1,045 per capita; 
middle-income = US$ 1,046 to US$ 12,745; high income = > US$ 12,746. 
Source: World Health Organization, Global Status Report on Road Safety 2015.

1.25 million
people killed 

each year

Between 

20 million 
and 50 million
people injured or disabled per year

90% of the road accident burden is currently 
borne by low-income and middle-income 
countries. These countries are also facing 
the sharpest increase in casualty rates. 
The African continent is particularly affected, 
with 16% of global road deaths with just 2% 
of the vehicles.

These road accidents have an enormous 
economic impact on these countries: 
injuries cost between 1% and 5% of their 
gross domestic product. 

In addition, there is the heavy burden of victims’ 
families, friends and communities.
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High-income 9.2
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BUILDING PARTNERSHIPS 
WITH AUTHORITIES

AXA partners with public authorities around the world to develop groundbreaking 
initiatives to strengthen road safety, improve knowledge about the causes 

of accidents and create preventive measures and solutions.

IFC Partnership – Global/India
As part of their partnership on road safety, AXA and 
IFC/World Bank are launching initiatives globally to 
promote road safety. In August 2015, IFC/World 
Bank and AXA, in partnership with the State of 
Kerala, brought together over 120 software develop-
ers from all over India to design in 24 hours applica-
tions that provide practical solutions to improve road 
safety. All the solutions developed during the hacka-
thon will be passed on to the public free of charge.

France
In France, AXA cooperates with the FFSA (French 
Federation of Insurance Companies) and the DISR 
(Road Safety Interministerial Delegate) on a pro-
gram called “AXA Prévention”, which has published 
a barometer of French drivers’ behavior every year 
since 2004. The non-profit organization has also 
launched several prevention campaigns to help the 
government reduce the number of casualties on 
French roads to less than 2,000 per year by 2020. 

Mexico
In collaboration with the PanAmerican Health 
Organization, AXA promotes five key road safety 
measures, including the adoption and enforcement 
of laws to punish offenders and third-party insur-
ance packages to ensure the financial protection of 
accident victims.

China
As part of a partnership with the government affili-
ated NGO China Children and Teenagers Foundation 
(CCTF), AXA launched a kids road safety program 
“No Belt No Drive” in June 2015 reaching over 
110,000 people in Beijing, Shanghai and Guangzhou.

Italy
AXA is member of Fondazione Ania, a non-govern-
mental organization created by insurance companies 
to work with Italian authorities on road safety. Since 
2008, drivers are encouraged to report dangerous 
spots on the country’s road network to Ania, which in 
turn flagged the issue to relevant authorities.

RAISING AWARENESS 
THROUGH EDUCATION

Raising awareness among the general public is one of AXA’s priorities. 
To achieve this goal, the Group supports unique, creative initiatives to reduce 
road fatalities by focusing on key risks such as alcohol and excessive speed, 

but also reaching out to more vulnerable groups like children and motorcyclists.

Mexico
Reacciona por la Vida, a non-profit organization 
co-founded by AXA, was launched in 2013 to help 
Mexico achieve its goal to halve the number of deaths 
and injury rates by 2020. Its initiatives aim to make 
Mexicans more aware of the costs and suffering associ-
ated with road accidents through the voices of victims.

Hong Kong
Since 2013, AXA has introduced a safety communi-
cation tool called “AXA Chess for Road Safety” to 
raise awareness about the serious risks of behavior 
that drivers tend to perceive as “less dangerous”, 
such as using mobile phones while driving.

Greece
In 2012, in partnership with Road Safety Institute 
Panos Mylonas, AXA supported an initiative called 
“Night Without Accident” with volunteers standing 
outside nightclubs to remind people about responsi-
ble drinking when going out and offering free alcohol 
tests to designated drivers.

Spain
Since 2012, AXA Foundation has launched every 
year several prevention campaigns with Ponle Freno, 
the most important road safety NGO in Spain. The 
campaigns include television, radio and Internet 
adverts. In addition, AXA Foundation promotes, in 
partnership with the Spanish government, the Ponle 
Freno awards, which recognize the best  practices on 
road safety, such as innovation and education.

France
AXA has targeted children and younger drivers 
with the distribution of 200,000 booklets in French 
schools and the launch of post-driving license train-
ing for 18-25 year-olds in partnership with driving 
schools. The Group has also distributed 15,000 cop-
ies of the book The Motorcyclist’s 100 Tips as well 
as protection equipment such as gloves to motorcy-
clists between 2012 and 2013.
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EMBEDDING ROAD SAFETY 
IN PRODUCTS AND SERVICES

To further underscore the importance of responsible driving and help prevent
accidents, AXA has developed a number of specific products and services

for its corporate clients as well the general public.

China
AXA China has launched “AXA Drive” app in 2015. 
Using motion sensor technology, “AXA Drive” is able 
to capture data of how a car is driven in terms of 
acceleration, braking and turning. The app helps 
monitor driving performances and advises drivers on 
how to drive more safely.

Switzerland
Since 2013, the Group has established an accident 
prevention program for corporate fleets called “Driving 
at Work”. The scheme offers free consultancy analysis 
of accidents and risks for companies as well as tar-
geted information and learning sessions for drivers of 
fleets.

Thailand
“AXA Better Driving Course” was developed in 2013 
for large corporate clients with tailored programs for 
the prevention of traffic accidents as well as training 
sessions to improve drivers’ skills.

SUPPORTING STUDIES 
AND RESEARCH

Knowledge on road accidents and how to prevent them is constantly evolving.
As a result, AXA supports advanced research by linking up with a community 

of worldwide experts who are at the forefront of road safety research.

“HUMAN FACTORS ACCOUNT FOR 90% 
OF ROAD ACCIDENTS”

Convinced that today’s research helps 
better prepare for tomorrow’s risks, the 
AXA Research Fund has committed 
200 million euros in 2008-2018 to 

research on major global risks, with a total of 
449 projects supported to date. Dr. Aymery Constant 
is an AXA Research fellow expert in health psychol-
ogy and behavioral science.

What are the factors that lead to accidents 
on the road?

“We already know many of the factors that cause 
accidents; in fact 90% of collisions (cyclists, two 
wheelers and pedestrians) are due to human behav-
ior linked to speed, alcohol, driver fatigue as well as 
behavior that reduces attention such as the use of 
the phone while driving. To avoid them, protective 
behavior is critical: respect for rules, separating 
pedestrians from vehicles and being seen and having 
a clear view of one’s surroundings particularly when 
cycling.”

What role do you see for insurers in improving 
these behaviors?

“Several actions are possible, but one of the most 
effective would be to support educational initiatives in 
schools related to road safety and the use of helmets. 
More generally, it is important to educate on preven-
tive behavior and compliance to better share the road. 
Early education is very important for these behaviors 
to become habits from an early age. Finally, we can 
say that in public health and prevention, we must go 
beyond mere information.”

Spain
Ponle Freno – AXA Research Center, created in 2013, 
is focused on researching the causes and the conse-
quences of traffic accidents, as well as studying the 
behavior of road users. AXA Foundation is also the 
main sponsor of “Ponle Freno Charity Race”, which 
has attracted more than 20,000 participants and 
has raised over 200,000 euros. The funds are 
entirely given to research projects that aim to help 
the victims of traffic accidents.

Switzerland
AXA cooperates with research centers in Switzerland 
to gather up-to-date data on traffic accidents through 
crash tests and simulations with dummies.

Hong Kong & Singapore
Because drivers’ perceptions of injury hazard are key 
in developing effective awareness campaigns, AXA 
has backed road safety surveys to better understand 
driving motivations, drivers’ mindset and their 
behavior.

“AXA DRIVE”
“AXA Drive” is a mobile application available for all 
drivers to help them analyze, understand and 
improve their driving behavior and style. The app was 
developed in several countries: Spain, Switzerland, 
Germany, Belgium, Luxemburg, Portugal, Mexico, 
China, Turkey, Singapore, Malaysia, Indonesia, 
Thailand, India, Greece and Gulf countries.
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AXA Group
25, avenue Matignon
75008 Paris – France
Tel.: +33 (0)1 40 75 57 00

www.axa.com


